
Unchanged over time, 88% of businesses are aware of 
what a domain name is…while among consumers there 
has been a small decline in domain name awareness 
from 2020 
AWARE OF WHAT A DOMAIN NAME IS

  BUSINESSES CONSUMERS

2020 2022

88% 88%

2020 2022

84% 78%

2018 – 87% 
2017 – 88%

2015 – 88%
2014 – 88%

2013 – 87%
2012 – 87% 

2022 2022

Similar to 2020, just under two-thirds of businesses 
said they own or manage a domain name, while an 
increasing number of consumers have a personal 
domain name (up from 17% in 2020) 
OWN OR MANAGE A DOMAIN NAME

  BUSINESSES CONSUMERS

6%5%

2020 – 17% 
2018 – 18%
2017 – 18%
2015 – 17%
2014 – 21%

2020 – 67%
2018 – 40%

 Yes

 No

 Not sure 

 Yes

 No

 Not sure 

24%

64%
70%

31%

This growth is mainly driven by consumers using 
their domain name for business use

  CONSUMERS

To own my 
online identity 

e.g. personalise 
my email etc.

For a 
business 

I run

To hold/protect the 
domain name for a 
future business idea

From an old / no longer 
trading business

For 
investment

Another 
reason

55% 57%

26% 26%
21%

35%

13% 12% 1% 1%
15%

6%

 2020      2022

More consumers are using their domain name to 
host a website 
WHAT USE DOMAIN NAME FOR

  CONSUMERS

To host a website

For email

For Facebook or Instagram

To host a blog

For LinkedIn

Something else

Nothing / don’t use it

 2022     2020

61%

52%

57%

60%

16%

21%

14%

12%

9%

7%

 1%

4%

5%

4%

With the desire to also reserve their domain name for a 
future business…
TRIGGERS THAT LED TO DECIDING TO REGISTER A DOMAIN NAME

  BUSINESSES

Wanted to set up a website

Wanted an email address

Decided on a business name and 
wanted to save the domain name

Registered the business and 
wanted to save the domain name

Had a business idea and wanted 
to save the domain name to make 
sure it would be available

Moved to online selling

Other 

Not sure / can’t recall

 2022     2020

57%

56%

45%

38%

37%

31%

30%

31%

23%

16%

19%

14%

 1%

 1%

   2%

4%

6 in 10 businesses and just over half of consumers 
agree .nz domain names are more valuable than other 
domain names 

BUSINESSES 2022 CONSUMERS 2022

19%

42%

30%

7%

15%

40%

31%

12%

 Strongly agree

 Agree

 Unsure

 Disagree

 Strongly disagree 

61% 55% Top 2 Box % Total Agree

.nz goes along with the 
good brand New Zealand 
holds in the world.

1% 2%

There is an increase of businesses in 2022 that feel 
.nz is more trustworthy than other domain names 
EXTENT AGREE THAT THE .NZ DOMAIN NAME IS MORE TRUSTWORTHY THAN OTHER DOMAIN NAMES

  BUSINESSES CONSUMERS

2020 2022 2020 2022

16% 19%

42%
48%

32% 23%

8% 9%

26% 18%

45%
47%

23 %
26 %

4% 8%

 Strongly agree

 Agree

 Unsure

 Disagree

 Strongly disagree

58% 71%   65% 67% Top 2 Box % Total Agree

1% 1%2% 1%

76% of consumers look for domains that end with 
.nz when searching online, with 72% typing nz or .nz 
as part of their search 
WHEN SEARCHING FOR INFORMATION ON THE INTERNET FREQUENCY DO THE FOLLOWING…

  CONSUMERS

“Look for 
domain names 

that end with .nz”

“Type nz or .nz 
as part of 

your search”

“Filter to show 
only New Zealand 

results”

 All the time 

 Sometimes 

 Not often

 Never

 Not sure 

 %66 %47 %37 Top 2 Box % Total All the time / sometimes – 2020

 %06 %27 %67 Top 2 Box % Total All the time / sometimes – 2022

29%

47%

16%
6% 2%

24%

48%

16%

10%
3%

19%

41%

20%

16%
3%

Brand image perceptions of .nz are consistent among
businesses and consumers – the only real diff erence is
businesses are slightly more likely to associate .nz with
international traff ic
BRAND IMAGE PERCEPTION OF .NZ

Trustworthy

ModernFor local traff ic

TechieFor international traff ic

Cutting edgeNew Zealand

Clean & greenInnovative

ReliableResponsive  Businesses     Consumers100%

80%

60%

40%

20%

To show we are a New Zealand 
based business, and also choose
.nz as it is far more common and 
easier to remember than for 
example .kiwi etc.

STUDY DETAILS:

Online survey conducted: 
• 2022 –  5th April to 10th May 2022 
• 2020 – 29th October to 20th November 2020

Designed to provide insight around how Aotearoa businesses and consumers are using domain names and their thoughts around 
different types of domain names.

Total of 1,125 consumers answered the survey online. Representative of New Zealand population 18 years plus by age, gender, ethnicity and location.

Margin of error on results +/-3%.

Total of 1,082 businesses answered the survey online. Providing a cross section of New Zealand business landscape by region and size.

Margin of error on results +/-3%.

Comparing businesses to consumers, there is a 
mismatch in perceptions, with consumers placing 
a higher importance on websites and apps for making 
online purchases

WEBSITES  

Provides customers with 
information they need

Easy way to keep 
customers updated

Online sales

To show credibility

Means to get in touch/ 
provide feedback

Means for one to one contact

APPS  

Easy way to keep 
customers updated

Online sales

Means for one to one contact

Provides customers with 
information they need

Means to get in touch/ 
provide feedback

To show credibility

43%

45%

38%

32%

38%

50%

37%

34%

36%

15%

21%

14%

34%

33%

30%

52%

30%

17%

28%

21%

27%

16%

25%

11%

 Businesses     Consumers

 Businesses     Consumers

Consumers are also more likely to rate marketplaces 
higher than businesses indicating there is some 
untapped potential in this space

Online sales

Easy way to keep 
customers updated

Means to get in touch / 
provide feedback

Provides customers 
with information they need

Means for one to one contact

To show credibility

 Businesses     Consumers

45%

56%

31%

14%

25%

14%

25%

11%

21%

11%

18%

12%

For email... consumers rate the benefits of one-to-one 
contact and a means to get in touch much lower than 
businesses

Means for one to one contact

Means to get in touch / 
provide feedback

Easy way to keep 
customers updated

Online sales

To show credibility

Provides customers 
with information they need

 Businesses     Consumers

53%

40%

51%

16%

37%

41%

27%

18%

22%

18%

20%

17%

80% of businesses see websites as the most 
important online presence, but only 53% of businesses 
have a website
BUSINESSES ONLINE PRESENCE

ONLINE PRESENCE BUSINESS CURRENTLY HAS

Email 

Website

Social media

Listings in 
marketplaces

Paid Internet 
directory listings  

App

None

RANKING OF MOST IMPORTANT FOR SUCCESS OF BUSINESS

Website

Email

Social media

Listings in 
marketplaces

Paid Internet 
directory listings  

App

Hubspot, Salesforce 
or similar

Other

75%

81%

53%

59%

53%

59%

29%

28%

19%

18%

11%

11%

6%

6%

80%

73%

68%

72%

56%

60%

30%

34%

26%

24%

18%

17%

13%

11%

9%

9%

 2022     2020

Since 2020, the footprint for websites has 
broadened, particularly for driving online sales. 
The footprint for social is strengthening in terms of 
loyalty and credentials, it is shrinking for saliency
BUSINESSES  REASONS HAVE ONLINE PRESENCE … MAIN BENEFITS OF EACH FOR BUSINESS: 2020 VS. 2022

  WEBSITE Raises awareness

Raises awareness

Keeps our brand/product top of mind

Keeps our brand/product top of mind

Helps customers find the information they need

Helps customers find the information they need

Easy way to keep customers informed

Easy way to keep customers informed

Makes us look more professional

Makes us look more professional

Helps us reach new 
audiences/customers

Helps us reach new 
audiences/customers

Gives us control over our content

Gives us control over our content

For online sales/purchases

For online sales/purchases

Builds business credibility

Builds business credibility

A means for customers to get in contact

A means for customers to get in contact

Drives customer loyalty

Drives customer loyalty

A means for one-to-one contact with customers

A means for one-to-one contact with customers

Generates sales leads

Generates sales leads

SOCIAL MEDIA PRESENCE

 2020      2022

 2020      2022

70%

50%

30%

10%

70%

50%

30%

10%

Online presence 
and digital touchpoints

Consumers and businesses  
of Aotearoa trust .nz more 
than other domain names
When COVID-19 hit, online access became a lifeline for many  

New Zealanders, enabling people to learn, work, trade, and shop online.

.nz domain name registrations have reached an all-time high during the 

pandemic, so in early 2022, InternetNZ surveyed consumers and businesses  

in Aotearoa again. We asked about their online presence, domain names use 

and COVID-19 effects on their businesses.

There is still a gap between how consumers and businesses see things, and 

that difference presents an interesting opportunity for companies wanting 

to close the gap. However, both businesses and consumers believe in the 

importance of websites for successful communication and agree that .nz is 

more trustworthy than other domain names.

Domain names  
awareness and use

.nz domain ownership

Perceptions of .nz

Among those who own a domain, 70% of businesses 
and 64% of consumers have a .nz domain

   2022

.NZ 
(includes .nz, .co.nz, 
.net.nz, .org.nz, etc)

.com .net .kiwi Other Not sure

70%

30%

5% 4% 2% <1%

64%

46%

7% 4% 3% <1%

 Businesses     ConsumersEquates to 44% of all businesses (similar to 43% in 2020)

Equates to 15% of all consumers (similar to 9% in 2020)


